


This presentation includes forward-looking statements which

reflect the Companyôscurrent views with respect to future

events and financial performance, but involve uncertainties

that could significantly impact results. The Private Securities

Litigation Reform Act of 1995 provides a ñsafeharboròfor

such forward-looking statements.



Company Profile

ÅLeading niche-oriented global provider of solutions and 

products for product recovery, pollution control, and fluid 

handling applications

ÅDiverse, synergistic product offering

ÅStrong global brand recognition

ÅApproximately 40% of sales derived from recurring parts 

and consumables sales

NYSE: MPR

Met-Pro: Protecting our environment while serving 
business and industry around the world



Investment Highlights
ÅProvider of green technologies for:

ï Air

ïWater

ÅMarket leader in numerous niche-markets

ÅStrong balance sheet

ï High cash balance

ï Low debt

ÅStrong cash flows from operating activities

ÅFlexible manufacturing strategy

ï Minimizes growth constraints

ï Increases global sales competitiveness

ï Reduces risks during down turns

ÅExperienced management team

ÅDividend paid for 35 consecutive years



Continuous Improvement

ÅCreated Met-Pro Environmental Air Solutions

ïConsolidation of Duall, Flex-Kleen and Systems business units

ÅEstablished Met-Pro Industrial Services, Inc.

ÅEfficiency improvements and lower costs realized through:

ïñLeanò enterprise initiative

ïGlobal sourcing

ïMore effective logistics

ïFlexible manufacturing strategy

ïValue engineering

ïDisciplined cost management

ÅIncreased global sales coverage

ÅInvested in research and development

ïProducing new products

ï Improving existing products



Businesses
2010 Sales

$80.1 Million

Product Recovery/

Pollution Control

44.8%

Filtration/

Purification

12.7%

Fluid Handling

30.6%

Mefiag

Filtration

11.9%



International

ÅRapid industrialization 

of international markets 

represents significant 

growth opportunity

FYE 2010

$19.6 Million

24.5%

International

Sales

75.5%

U.S. Sales

Europe

32.0%

Asia

20.6%

Canada

21.0%

Africa & 

Middle East

13.0%

Other

13.4%


